As back-to-school costs rise, more American
families use rewards to help cover everyday expenses.
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Conclusion

Credit card rewards have evolved into a working household financial
tool in America. Families redeem hundreds of dollars a year, take
most of it in cash, and cash it in when household budgets are under
the greatest pressure.

Methodology
This analysis combines 2024 national rewards redemption estimates across approximately 12 issuers, including co-branded cards, with findings from the
Electronic Payments Coalition’s Financial Lifeline issuer survey representing more than half of the U.S. credit card market by purchase volume. Household
income quintiles are drawn from U.S. household income data. “Working families” refers to households in the second income quintile, covering $34,510 to
$65,100. Back-to-school spending figures are from the National Retail Federation’s 2026 Back-to-School Survey and are reported per family with a K-12
student. Grocery comparison uses U.S. Bureau of Labor Statistics Consumer Expenditure Survey data on average household food-at-home spending.




