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Mavhem for Small Businesses
& Consumers

New mandates on Americans’ credit cards jeopardize data security, rewards

for families & put small businesses at a competitive disadvantage

Corporate megastores and a few D.C. politicians claim new credit card mandates will help
small businesses. The reality? These mandates will disrupt the payments system causing
chaos for consumers and small businesses alike. The real goal? Corporate megastores stand
to make billions by shifting the costs onto consumers and small businesses.
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o Efficiency & Security: Credit cards are one of the most efficient and secure ways for
consumers to make purchases and small businesses to accept payments.

* Going Cashless: Businesses are increasingly going cashless due to the convenience,
security, and guaranteed payments provided by credit cards.

e Cost of Cash: Convenience stores spend 15-20 hours per week counting cash (

). Accepting and handling cash can cost businesses

between 4.7% to 15.5%, a cost significantly higher than credit card processing costs.

( )
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e Unlikely Savings: Research indicates it is unlikely consumers would see lower prices.
( )

* Price Hikes: 98% of retailers actually raised prices or kept them the same following the
original Durbin amendment’s debit caps. ( )

e Corporate Windfall: $186 billion+ has been pocked by corporate megastores since the
debit card caps. CFO even publicly noted the company would gain $35
million in revenue annually due to debit price caps.


https://www.convenience.org/Media/Daily/2024/March/26/2-The-Hidden-Costs-of-Cash-Management_Payments
https://www.convenience.org/Media/Daily/2024/March/26/2-The-Hidden-Costs-of-Cash-Management_Payments
https://www.ihlservices.com/product/the-cost-of-cash-handling/
https://www.richmondfed.org/-/media/RichmondFedOrg/publications/research/economic_brief/2015/pdf/eb_15-12.pdf
https://dailycaller.com/2011/03/29/dick-durbins-cozy-alliance-with-wal-mart-home-depot-and-the-giant-retail-lobby/
https://electronicpaymentscoalition.org/resources/crs-report-2/
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* Steady Rates: The average cost of credit card acceptance has remained stable at just over
2% for nearly a decade.

e Increase Sales: Credit cards have driven approximately $90 trillion in economic growth
since 2006.

e Costs Are Proportionate to Revenue: The only reason a business or retailer would pay
more for processing services is because the business had a proportionately equal increase
in sales.
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e Disproportionate Benefits: A found that the proposed
mandates would primarily benefit the top 5 U.S. businesses, putting small retailers at a
competitive disadvantage.

* Negative Impact on Small Biz: Retailers with less than $500 million in sales would see no
savings, while small businesses would experience a $1 billion loss.

* Increased Fraud Risk: The Congressional Research Service Report also warned that small
businesses might face higher fraud risks due to untested payment networks.
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e Corporate Price Hikes: Kroger’s executives admitted the grocery giant increased prices
more than inflation.
e FTC Findings: A found retailer revenues exceeded cost
increases, with dominant firms using the COVID pandemic to profit at the expense of smaller
competitors and communities.

Bottom Line:

Corporate Mega-Stores are using small
businesses to trick Congress into passing new
mandates on Americans’ credit cards. These
mandates will give mega-stores a free ride -
But they still expect you to pay.
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https://www.forbes.com/sites/ikebrannon/2024/02/05/credit-card-regulations-will-hurt-marginal-users--small-businesses/?sh=12247af62a53
https://electronicpaymentscoalition.org/resources/ftc-report-largest-mega-stores-grocery-conglomerates-profit-off-pandemic-price-hikes/



