
 

 

MPC: Where The Facts Don't

Matter - Part 3

The Merchants Payments Coalition is at it again. Ignoring the facts and sticking to
their flawed narrative about credit cards. This time they are parroting a politically-
motivated, questionably researched CFPB “report” on the value of credit card and
airline reward programs.
 
What MPC would have you believe…

But staying at a Holiday Inn Express last night doesn’t mean you have all the facts…
 

Senior Fellow at the Jack Kemp Foundation Ike Brannon notes “ consumers
earned more than $40 billion in rewards on major issuers’ general-purpose
credit card rewards in 2022, and the average value of rewards earned grew 15
percent from 2019 to 2022.”

Despite MPC’s claims, the truth is that the credit card market is highly
competitive. Consumers can compare issuers across interest rate offerings,
fees, branch locations, mobile banking, and customer service, in addition to
rewards. Indeed, according to the Department of Justice’s preferred measure
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of market concentration, the credit card issuing industry is not a concentrated
market, or even a moderately concentrated market.

Brannon also writes, “From a competition perspective, the report appears to
argue that regulators should take steps to reduce rewards for customers
because they are “unfair” to smaller issuers who lack the scale to manage
them. It doesn’t even pretend to explain how consumers would benefit.”
Rewards cards are popular and well-understood by consumers. A Phoenix
Marketing study from 2016 found that the majority of rewards cardholders
(71%) find their rewards program easy to understand, and 61% reported that
rewards programs have gotten easier to understand.

The CFPB’s own study found the value of rewards has actually increased in
recent years.

Americans like their credit card reward programs and, using the CFPB’s own
data from the report, of the 143 million U.S. consumers with reward credit
cards, just 0.0008% filed a complaint with the CFPB. For context, the
probability of being struck by lightning in one’s lifetime is roughly 8 times
greater than the probability a rewards cardholder selected at random filed a
complaint to the CFPB pertaining to rewards in 2023.

Consumers across all incomes benefit from credit card rewards programs. A
recent EPC study showed different income segments redeemed credit card
rewards at nearly identical rates, demonstrating each group values and utilizes
earned rewards at equal levels. Further, the study showed that earned rewards
provide an important supplement to household income, specifically for low-to-
moderate income households.

Read more of the one-pager Read more of the one-pager herehere..

Read more Read more herehere.
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About The Electronic Payments Coalition (EPC):

We are the credit unions, community banks, payment card networks, and institutions

that support the backbone of our economic system: electronic payments.

Click HERE to learn more.
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